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Leadership Track (Continued)

12:15 PM Lunch: Leadership ad Talent Development — Keith Martino,
President — CMI

1:30 PM Session 3: Building Your Corporate Culture — Gough Grubbs,
SVP, Logistics / Distribution — Stage Stores

3:00 PM Session 4: Leadership Transparency — Rick DiMaio, VP, Logistics
Operations — Sears Holding Corporation

4:30 PM Session 5: Panel Discussion: Q & A on Corporate Culture and
Leadership Transparency —
Moderator: Keith Martino, President — CMI
Rick DiMaio, VP, Logistics Operations — Sears Holding Corporation
Chris Gaffney, CCS President and Member of the Board of Directors
— The Coca-Cola Company
Gough Grubbs, SVP, Logistics / Distribution — Stage Stores

6:00 PM  Dinner / Reception
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The Future and “Y” ﬁmﬂlﬂ

e Whois “Gen Y"?

@
i

 Why Should Corporate Leaders Care?

 Gen Y’s Strengths and Opportunities
« GenY Steps into the Workforce

* Five Leadership Recommendations

2015 Copyright — Keith Martino
www.KeithMartino.com



http://www.KeithMartino.com

v/ |Nationa
L 1 Logistics

1 | Distribu
" % [ Confere

Who Is “Gen Y"?

« The Millennials

e The Echo Boom
 Generation Next

e The Net Generation

« The Entitlement Generation
e The Wireless Generation

e Generation Why NOT?7??
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Where Does Gen Y Fit In?

Age Ranges of Most Recent Generations - 2011

[ Greatest Gen Ages: 84 to 100

B Silents

B Baby Boomers Ages: 46 to 64

B Gen X Ages: 30 - 45

N
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Two Major Booms in Population Growth
Silent Generation through Gen Y
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A Handful of the Events
Shaping Generation Y

 The Columbine shooting
e The 9/11 attacks

» Corporate corruption scandals
« War on Terrorism

* Anti-Americanism

A nuclear North Korea
 Emerging nations

e The “dot-com boom”

e The “dot-com bust”
 Hurricane Katrina

 BP Oil Spill

What are we going to do
about our youth?

GENEHATION

2015 Copyright — Keith Martino Source: The Real Truth online magazine— “Rise of the Milennials”
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More Diverse Than Ever

The New Face of America

Millenials {Ages 18 - 29) Adults {Ages 30 & Older)

Black Bla ok

Hizparic

Azian
Cther

White

Source: PewResearchtenie

Race/Ethnicity in 2009
% by generation

B White [QOHispanic [OBlack mAsian [JOther

e

Hote: All groups (other than Hispanic) are non-Hispanic.

Source: Pew Research Center tabulations from the March 2009 Current
Population Survey for the civilian, non-institutional population
PewResearchCenter
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Just a Sliver of the Impact of
Technology on Gen Y

Millennials Outpace Older Americans in Technology Use

Millennial Gen X Boomer Silent
(18-29) (30-45) (46-64) (65+)

Internet behaviors % % %
Created social networking profile 50 30 6
Wireless internet away from home 48 35 11
Posted video of themselves online 6 2 1
Use Twitter 10 6 1
Cell phones and texting

Use cell to text 77 51 9
Texted in past 24 hours 63 35 4
Texted while driving 46 21 1
Have a cell phone/no landline 24 13 5
Median # texts in past 24 hours 12 5 --

Hote: Median number of texts based on those who texted in past 24 hours.
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Social Media / Technology Usage

Millennials Make Frequent Visits to Social Networking Sites
% of social networking users who visit the site they use most often ...

W Several times a day O Once a day OEvery few days OOnce a weok or less

All Social Hetworking Users 23 23 34
‘ Millennial “ 26 20 25
Gen X “ 19 24 39
- — “ 26 25 38

Mote: Based on adults who have their own social networking profile. Silent Generation
not shown because of small sample size. “"Don’t know/Refused” responses not shown.

altssearchl enter
2015 Copyright — Keith Martino PewResearchCentes
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The Wireless Generation

More Millennials Connect to
Internet Wirelessly

% who connect to the internet
wirelessly using a laptop or hand-
held vwhen away from home or work

All

- Millonnial

Gen X

41

Boomer

Silent

PewResearch enter 2015 Copyright — Keith Martino
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They Embrace More Traditional Values
Than You Might Anticipate...

* 94% Respect monogamy and parenthood
 84% Revere marriage

 88% Respect the U.S. Constitution

* 84% Respect the military

 More than 75% believe in the “American Dream”
e Less than 25% had any admiration for Hollywood

Source:
Online Study by J. Walter Thompson
1,250 Millennials ages 21-29
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Priorities for Gen Next

‘o saying... is one of the most important things in life

‘ Being a good parent

Hawving a successful marriage
Helping others in need
Chyming a home

Livirg a very religious life
Hawing a high-paving career
Hawing lots of free ime

Becoming fam ous
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The Future and “Y”

e Who iIs “Gen Y"?

« Why Should Corporate Leaders Care?
 Gen Y’s Strengths and Opportunities

« GenY Steps into the Workforce

* Five Leadership Recommendations
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To Discuss More of this Presentation
Send an email: Lmartino@cminetwork.com

Reason #1

70%
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Reason #2 - By 2018
Gen Y = 50% of Workforce

Us Workng Aoz Poollaton oy Gzt

Why Customers LeaV

Source: White House Offi
Technical Assistance Research

20

Logistics Leaders NLDC - 2011

B

Information

| believe (as a group) Gen Y’s 52%
most helpful attribute as they
become leaders will be their:

. Appetite for new technologies

. Understanding of social media

2015 Copyright — Keith Martino
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3. Diverse cultural background
4. Ability to adapt to change

5

. Something else...
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